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Concorrenza e Mercato. Antitrust, Regulation, Consumer Welfare, Intellectual Property is the first Italian annual
journal specialized in competition, intellectual property, misleading advertising and unfair commercial practices. Since
1993, it offers an up-to-date overview of national and European main decisions on competition, misleading advertising
and unfair commercial practices, as well as of the most relevant decisions taken by civil and administrative courts. In
addition, doctrinal contributions selected though call for papers and subject to peer-review provide professionals with
deep insights on most significant and innovative trends in the fields of antitrust and consumer protection. The journal
thus hosts: annual reviews, covering all sectors of Italian and European competition law; a section with scientific essays;
and one devoted to the publication of proceedings of conferences on competition law.
Selection of essays and blind peer review: Concorrenza e Mercato. Antitrust, Regulation, Consumer Welfare,
Intellectual Property publishes yearly scientific contributions, in Italian or other languages (mainly English), that can be
sent freely by the authors to the Editorial Board or, if required by a specific and thematic call for paper, within the
published deadline. Contributions are firstly examined by Directors and/or by members of the Scientific Board and then
anonymously sent to two or more Italian or foreign referees for review. The referees are chosen among academics and
professionals, mainly external to the Scientific Board and selected according to their specific skills or experiences of
study and research. Within two months, referees send their assessment to the Editorial Board filling a detailed form, on
the pattern of leading international journals. In case of negative assessment, papers will not be published. Otherwise,
papers are published on the basis of modifications suggested by the referees. The authors are promptly informed if their
contributions can be published or not.

